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BACKGROUND & 
OBJECTIVES

• In 2025, the Guam Visitors Bureau (GVB) reinstated the 

collection of visitor exit surveys following a three-year pause. 

This report marks the first of the year. GVB has partnered 

with Market Research & Development to gather insights on 

the behaviors and attitudes of visitors from key markets. The 

objectives of this research are to:

o Develop strategies to enhance travel demand to Guam.

o Gain a deeper understanding of the motivations behind 

visiting Guam.

o Assess visitor satisfaction and their overall experiences 

in Guam.

o Analyze visitor spending patterns and the types of 

purchases made while in Guam.



METHODOLOGY

• MR&D carried out a survey through random encounter 

interviews with Japanese visitors at the A.B. Won Pat 

International Airport concourse. Departing passengers were 

approached at their departure gates or at two survey stations 

located on either side of the LOTTE Duty Free store. 

• Participants were given a QR code to complete the survey on 

their mobile devices or were provided with an iPad for this 

purpose. 

• This report presents the findings from the survey conducted 

between May 15 and June 30, 2025. As the number of 

respondents from Taiwan was so small (9), no margin of error 

was computed. 



RESPONDENT 
PROFILE



TRAVEL FREQUENCY

Q: Do you travel seasonally or year-round?
N: 9

67%

33%

Seasonally

Year-round



AGE

Q: What year were you born?
N: 9

33% 33%

22%

11%

18 - 34 35 - 49 50 - 54 65+



GENDER

Q: What is your gender?
N: 9

22%

56%

11%

11%

Male

Female

Other

Prefer not to Answer



MARITAL STATUS

Q: Are you married or single?
N: 9

22%

78%

Married

Single



REGION OF RESIDENCE

Q: What is your primary region/prefecture of resident? (Dropdown per country)
N: 9

11% 11%

22%

11% 11% 11% 11% 11%

Changhua County Hsinchu City Kaohsiung City Keelung City Kinman City Lienchiang
County

Miaoli County New Taipei City



OCCUPATION

Q: What is your occupation? (Select one)
N: 9

22%

11%

33%

22%

11%

Company employee:
Engineer

Company employee:
Executive (Company with

over 30 employees)

Company Employee:
Manager

Company Employee: Office
Worker Non-managerial

Skilled Worker (Craft and
Related Trades Worker,

Plant and Machine
Operators and Assemblers,
Construction Worker, etc.)



HOUSEHOLD INCOME

Q: What is your approximate annual household income, before taxes?
N: 9 

0%

33%

22% 22%

0%

11%

0% 0%

11%

Below
NT$384,000

NT$384,001 -
NT$768,000

NT$768,001 -
NT$1,344,000

NT$1,344,001 -
NT$1,920,000

NT$1,920,001 -
NT$2,496,000

NT$2,496,001 -
NT$3,264,000

NT$3,264,001 -
NT$4,800,000

NT$4,800,001 -
NT$6,336,000

Over
NT$6,336,000



TRIP OVERVIEW



AIRLINE USED

Q: (PTAIR) Flight#: ___ (Select Airline from Dropdown Menu).
N: 9

33%

11%

33%

22%

United Airlines Air Busan Jin Air Jeju Air



NIGHTS STAYED

Q: How many nights did you stay in Guam?
N: 9

11% 11%

33%

22%

11% 11%

1 2 3 4 5 6+



PURPOSE OF VISIT

Q: What were your top 3 reasons for visiting Guam? (Choose at least 3)
N: 9

0%

0%

0%

0%

0%

0%

0%

11%

11%

11%

22%

22%

33%

33%

44%

56%

56%

Medical Purpose:

Participation in sports/competitions (e.g., golf):

Recommendation from friends or relatives:

Revisit:

Shopping:

Discounted Tour Prices:

Visiting Family and Friends:

Incentive Travel:

Safe place to travel:

Short Distance/Short Flight Time:

Family Travel (e.g., anniversary, pregnancy, honeymoon, wedding, etc.):

Sightseeing / Photo Taking:

Educational Travel:

Relaxation / Vacation:

Career Certification / Exam:

Adventure (e.g., hiking, water sports, etc.):

Business Travel (e.g., government, official, military, etc.):



TRAVEL COMPANIONS

Q: Including yourself, how many people traveled with you?
N: 9

67%

33%

0%

 1 - 2  3 - 4 5+



TRAVEL PARTY COMPOSITION

Q: Travel party composition (Select the most applicable item)
N: 9

Q: On this trip, were you part of an organized tour group?
N: 9

11%

33%

22%

11%

22%

0%

Family (with
children under

18)

Family (without
children under

18)

Travelled alone Friends Spouse/Partner Colleagues

11%

89%

Yes

No



BOOKING TRAVEL ARRANGEMENTS

Q: How did you book your main travel arrangements? (Select one)
N: 9

Q: Was your trip a prepaid package (including airfare and hotel)?
N: 9

36%

42%

22%

Directly with airline/hotel

Online website/app

Travel agent

44%

56%

Yes No



TRAVEL 
MOTIVATIONS



SOURCES OF INSPIRATION

Q: What were the top 3 sources of inspiration before your trip? (Choose at least 3)
N: 9

All other Sources of Inspiration were mentioned by 0 respondents11%

11%

11%

11%

11%

11%

22%

22%

22%

22%

44%

44%

56%

Kumu

Naver / Naver Café

Online influencers

Travel agents

Travel review sites

Friends and family

DC Inside

AI Planners

AI Chatbot

TikTok

Google

Instagram

Facebook



ON-ISLAND INFORMATION SOURCES

Q: What were your top 3 sources of information while in Guam? (Choose at least 3)
N: 9

0%

0%

0%

11%

11%

11%

22%

22%

33%

44%

67%

78%

Signs/Advertisements

Retail staff

Tour staff

Restaurant staff

Social Media

Taxi drivers

Guam Visitors Bureau

Guidebooks/Brochures/Flyers

Other visitors

Hotel staff

Local people

Internet/Mobile Apps



TRANSPORTATION & 
LODGING



MODE OF TRANSPORTATION

Q: What was the primary (or main) transportation you utilized while on island?
N: 9

0% 0%

44%

22%

33%

0%

Bus Car Service Rental Car Rideshare (e.g., Stroll) Taxi Trolley



SATISFACTION WITH TRANSPORTATION 
SERVICES

Q: How satisfied were you with the transportation utilized? (Scale 1-10: Very Dissatisfied to Very Satisfied)
N: 9

1

1

1

1

1

3

1

Rental Car Rideshare Taxi

10

9

8

7

6

5

4

3

2

1



TYPE OF LODGING ACCOMMODATION

Q: What was the primary (or main) accommodation you chose to stay in?
N: 9

67%

33%

Hotel

Friend/Relative's home



SATISFACTION WITH LODGING 
ACCOMMODATION

Q: How satisfied were you with the accommodation? (Scale 1-10: Very Dissatisfied to Very Satisfied)
N: 9

1

1

1

1

1

2

1

1

Hotel Friend and Family's Home

1 2 3 4 5 6 7 8 9 10



EXPERIENCE & 
SATISFACTION



FAVORITE ACTIVITIES

Q: What were your top 5 favorite activities in Guam? (Choose at least 5)
N: 9

All Other Activities Were Mentioned By 0 
respondents

11%

11%

11%

11%

11%

11%

11%

11%

11%

22%

22%

22%

33%

33%

33%

44%

56%

56%

Fishing Charter

English language lessons

Golfing

Fine dining

Chamorro cuisine/food

On own/Driving around island/Scenic views/Natural landmarks

Snorkeling

Cafe/coffee shops

Shopping

Shooting

Chamorro Night Mrket

Fast food

Village festivals

Small Plane Ride

Dinner shows/Lunch/Sunset/Evening Cruises

Nightclub/Dancing/Bar/Karaoke

Live music/Stage shows

Sunbathing on the beach



FAVORITE ATTRACTIONS

Q: What were your top 3 favorite attractions? (Choose at least 3)
N: 9

11%

11%

11%

11%

22%

33%

33%

44%

56%

67%

Guam Adventure (ATV/Ziplining)

Bikini Island Club

Taotao Tasi（dinner show)

Fish Eye Marine Park

Amot Tao’Tao Tano Farm

Dededo Flea Market

Two Lovers Point

Aquarium Guam

Chamorro Village Night Market

BIG Sunset Cruises

All other attractions were mentioned by 0 respondents



OVERALL SATISFACTION

Q: Overall, how satisfied were you with your trip to Guam? (Scale 1-10: Very Dissatisfied to Very Satisfied)

N: 9

0% 0% 0% 0%

11% 11% 11% 11% 11%

44%

1 2 3 4 5 6 7 8 9 10



SATISFACTION BY CATEGORY

Q: Please rate your satisfaction with the following aspects of your trip. (Scale 1-10: Very Dissatisfied to Very Satisfied, plus “Not Applicable” option)
N: 9 

11% 11%11% 11% 11%

11%

11% 11% 11% 11%

11%

11%

11%

22%

22%

11%

0%

11% 11%

11%

33%

11%

11%

11%

22%

22% 22%

11%

11%

22% 22%

22%

33%

22%

11%

22%

11%

22%

11%

11%

22%

22%

11%

22%

11%

33%

11%

11%

22%

22%

11%33%

44% 44%

33% 33% 33% 33%

44%

44%

11%

11% 11%11% 11%

Accomodations Beaches Feeling of

saftey and

security

Dining Entertainment Friendliness of

Locals

Friendliness of

hotel/store

staff

Parks Road

Conditions

Shopping Tourist

Attractions

Transportation

N/A

10

9

8

7

6

5

4

3

2

1



LIKELIHOOD OF RECOMMENDING GUAM

Q: How likely are you to recommend Guam as a tourist destination? (Scale 1-10: Very Unlikely to Extremely Likely)
N: 9

0% 0%

11%

0%

11% 11% 11%

0%

22%

33%

1 2 3 4 5 6 7 8 9 10



AREAS OF IMPROVEMENT

Q: If you rated 9 or below on Q2 [“How likely are you to recommend Guam as a tourist destination?”]: what one thing would most improve your likelihood to 
recommend Guam? (Open-ended)
N: 6

17%

17%

17%

50%

Special holiday shows and events

Transportation

More and varied dining

Nothing



INTENT TO REVISIT

Q: Would you visit this destination again?
N: 9

100%

Yes



EXPENDITURE 
DETAILS



TOTAL SPENT IN GUAM

Q: What was the total amount spent on this trip by your party (excluding prepaid packages)? (Estimate to nearest Japanese Yen)
N: 9

• Mean: $1,313

o The average amount spent by Taiwanese visitors per party was $1,313.
o The average amount spent by Taiwanese visitors per person was $657

• Median: $1,173

o Half of Taiwanese visitors spent less than $1,173, and half spent more than 
$1,173.



SPENDING BY CATEGORY

Q: In total, how much did you and your travel party spend in the Guam for each of the following (excluding prepaid packages):  (Estimate to nearest Japanese Yen)
N: 9

Range

$896 

$602 

$692 $700 

$376 

$175 

$1,020 

$350 $335 $335 

$210 
$168 

$100 - $1675

Accommodations

$50 - $340

Activities/Entertainment

$67 - $2,800 Food/Beverages $168 - $2,100         Shopping $67 - $838

Transportation

$14 - $350                        Other

Mean Median



TOTAL PACKAGE COST

Q: If Yes, [to Q12: “Was your trip a prepaid package (including airfare and hotel)?”] total package cost:
N: 5

• Mean: $1,100

o The average amount spent by Taiwanese visitors was $1,100.

• Median: $810

o Half of Taiwanese visitors spent less than $810, and half spent more than $810.



AIRPORT 
EXPERIENCE



OVERALL SATISFACTION

Q: How satisfied were you with your experience at the Guam airport? (Scale 1-10: Very Dissatisfied to Very Satisfied)
N: 9

11%

0% 0% 0%

11% 11%

33%

11%

0%

22%

1 2 3 4 5 6 7 8 9 10



AREAS OF IMPROVEMENT

Q: What could be improved at the Guam airport? (Open-ended)
N: 7

14%

14%

14%

57%

A bit small

Add more drinking water

Networking/WiFi

Nothing
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